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Are you ready for unprecedented acceleration in
scientific  and  technological developments?
Innovations and scientific breakthroughs are tripping
over each other. Only perception? No, it's a fact.
Drivers of this acceleration can be found in the
availability of super computers in new technologies
like nanotechnology, 3- and 4D-printing, bionics and
artificial intelligence.

To prepare ourselves, we need to change the way we
think: linear thinking is to be replaced by exponential
thinking. The best answer to the question ‘what’s your
plan?’ is perhaps ‘there is no plan, only adaptability to
developing circumstances’.

The next software update will not require humans
anymore. This point is called Singularity or
Transcendence and is foreseen in 2035. Witnessing

the current acceleration in technologic developments we are clearly on our way. One thing
is for sure: singularity is nearer than you might think.

This book provides insight in important trends & developments and gives a guide to the
first crucial steps you and your organization can take in order to be prepared for what has
been called ‘The New Normal’. Included is a real-life case on ‘Maxion Wheels’ accelerated

innovation journey’.

With a foreword by Rowan Gibson, Global Innovation Leader and bestselling author of
The Four Lenses of Innovation: ‘It is a very impressive and valuable work.’
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e Full English translation available

e Winner of a Silver Medal at the Axiom Business Book Awards 2018, shortlisted for
Management Book of the Year

¢ Russian rights sold to Alpina Publishers

e English and Dutch editions published by Management Impact
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Tjeu Blommaert was professor of business economics at
the University of Maastricht, The Netherlands. He (co-)
authored of dozens of books on business economics and
business administration. His company Blommaert
Enterprise, located in Maastricht and in Willemstad (Curagao), offers training and
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time) partner at CroweHorwath Foederer auditors & consultants.

Stephan Vandenbroek has a keen eye for opportunity and risk management, and is a
financial that has learned to look forward at all times. In the book he co-wrote with Tjeu
Blommaert called Trust as the Source of Profit, he explains how future perceptions and
industrious behavior are changed by the culture of the company. Stephan is a partner at
both Management Meets Singularity and the innovation advisory company Koenen & Co.

RECOMMENDATIONS

'Management in Singularity is required reading for any manager who wants to prepare
himself for the future.’

Maurice Franssen, Deloitte Consulting

'Management in Singularity does what it promises: it conquers a position as top
management book with exponential velocity. And it’s only logical. You only see of few of
this kind of books each year. I read it in 24 hours and I still feel the aftershocks. It is an
extraordinary powerful book. Well-written, compact and with depth. The questions at the
end of each chapter are valuable for every management team. This book offers a lot to
become an exponentially good manager.'

Martin van Staveren, author of Risk Leadership, Everyone is a Risk Manager and Risk-
Controlled Working and Risk Management master teacher

'"This is a true recommendation, both in content and how that content is displayed, for all
managers in profit and non-profit organizations. Short, powerful and with practical
examples where possible.'

Peter van der Wel, futurologist, author and co-founder of the Dutch Future Society
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TR ST '2035 sounds like the distant future, but it’s less than twenty
e years from now. The moment of singularity is closer than
MANAGEMENT you think. So the authors are right in asking the question:
1 g ) does your management has a shared and founded view on
singularity?'

Sjors van Leeuwen, author of CRM in Practice, The
Customer in the Driver’s Seat and How Agile is Your Strategy?

‘It is a very impressive and valuable work.’

Rowan Gibson, global innovation leader and bestselling

SINGULARITY author of The Four Lenses of Innovation

Tieu Blommaert
and Stephan Vandenbroek
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